Statistical Trends and Projections

The next few slides will presents comprehensive statistics on
total tourist arrivals, nationality, purpose of visit, airline
used, seasonality, point of entry into Namibia, regular
places visited in Namibia, sources of infor mation about
Namibia, type of transportation used in Namibia, type of
attractions preferred, accommodation type used, money

spent in Namibia.and travel arrangements preferred.
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African Visitors

Neatlonzality g % Crizirnge

AFHICA 091,0! 22,5 -11.1

South ATl 243,594 2 -8.9

Angola 278,816 -20.1
Betswana 291328 ‘ -22.7
Zambria 13592 . 33,634 147.5
Zimbabwe 19145 | - 17,795




Comparie overseas\visiters between 2002 and| 2003
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Zambia
Botswana 16.1
Zimbabwe
Angola

Other Africa
South Africa
Portugal
Other Europe
UK

Germany
Scandinavia
USA

Austria
Spain
Belgium
Netherlands
Switzerland
Australia
French

Italians




Travel Profile

s [eurisistended toistay acress a number of accommoadation types

Type of Accommodation Used iiniNamilbia

Backpackers Lodge/Hostel
Self-Catering

Bed and Breakfast

Guest Farm
Guesthouse/Pension
Camp Site

Family/Friends

Lodge/Tented Lodge
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Miest mpertant |- esure Activities (%)

‘Nature/landscape teuring” - mest important
. South Afriican - adventure sports
. ‘Other Africa’ visiters— shopping

. Overseasvisiters - naturée/landscape touring and game viewing.

Game Viewing
Family/Friends
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Eerms el Travelin Namibia (%)

Miest visitors travelled in Namibiain a rental vehicle
South Africans and “Other Africa’ use thelr own vehicles

Overseasvisitors used rental vehicles, guided minibus tours, guided 4x4 tours and coach tours.

Air Travel
Overland
Truck
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Tirip Planning
m About 57% 0l visitors te Namibia erganised trip themselves

s [Thoesewhoiused travel agent (43%), two-thirds erganised atalor-made package:

m [ravellersifrom ‘ Other Africa’ werethe mest likely to organise their own trips.

Whoe Organised Trip (if travel agent, packagetour or tailor made)




. \Word of Mouth! firom friends/relatives main; Source

of Information;on Namibia

Main Sources of | nfiermation (%)




Visiter Expenditure
= Daily average expenditures per capita,
almoest N$600

s [ravellersoutside off Africa- per capita
expenditure above the average

s Businesstourists highest per capita per day,
while holidaymakershighest per capita per trip.




	Statistical Trends and Projections
	Foreign Arrivals (Cont.)
	African Visitors
	Compare overseas visitors between 2002 and 2003
	Tourists Based on Purpose of Visit
	Travel Profile
	Trip Planning
	Visitor Expenditure
	Other CBT Projects
	Uis Information Centre
	Twyfelfontein Rock Arts

